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About the book: Mobile phones have grown to become a permanent
companion and personal device for most people in the last few years.
For the market research industry it is vital to take advantage of the op-
portunities that mobile phones and mobile communication technolo-
gies provide. Mobile market research is the generic term for research
methods using the functions of mobile phones with and beyond voice
telephony. One crucial benefit of the use of mobile phones in research
is the better availability of people who are difficult to reach by fixed-
line phones, face-to-face or by post. The most relevant advantage of
mobile methods refers to the nature of context-sensitivity i.e. to get
immediate feedback from people about their situations and activities
as they occur. International authors, amongst others from the us and
UK, present state-of-the-art viewpoints about mobile phones as re-

search instruments.

About the Editors: EMANUEL MAXL is Head of Market and Usabili-
ty Research at evolaris next level. NIcoLA DORING is Full Professor of
Media Design and Media Psychology in the Department of Media and
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Communication Studies at Ilmenau University of Technology. ASTRID
WALLISCH is Head of Market Research and User Experience at mobil-

kom austria.

The authors are: Bernad Batinic, Fiona Blades, Britta Busse, Nicola
Déring, Marek Fuchs, Hairong Li, Emanuel Maxl, Sven Nicolai, Co-
rinna Peil, Tanja Pferdekdmper, André Romano, Sigrid Studler, Astrid
Tarkus, Ingvar Tjostheim, Leslie Townsend and Astrid Wallisch.
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